
 
 

WEEK ONE  

Welcome to Artist Days! This is a social media “bootcamp” for artists to craft 

social media postings that create a narrative from a place of power and 

authenticity while creating community around the work we do.  Every 

Monday you will receive a prompt map for the week ahead. Each map is 

filled with ideas to make your own while learning how to address your 

audience with purpose. To begin, watch the introduction video on the Artist 

Days Website Page to get familiar with the core ideas and “staple” images 

you will need for your posts. The real magic happens in our live zoom 

sessions. Please come prepared with your curiosity, your homework and 

some ideas to share with the group. 

I look forward to getting started. 

Luis Martin  

Xoxo 

  



 

Core concepts  
 

Identify your Goals 

What kind of social media presence do you want to create? 

A. Portfolio 

B. Art shop 

C. Soap box 

D. Artist journal 

E. Motivational 

F. ALL OF THE ABOVE? 

  

Once you have decided what kind of social media presence you want, (I vote for F. All 

of the above!) use that to inform how you approach the posting prompts. 

  

In a month from now, how do you want your social media to be different? What 

do you want from social media? 

  

Inalienable Truths 

As we move forward and create community together there are three fundamental truths 

that will be the foundation and core of how we craft our social media. These are 

unquestionable and inalienable truths. 

  

1. Social Media Is Not Personal or Real 
2. Art IS power 

3. What you do Matters! 

  



Meet Your TRIAD  

Before you share your next post take a moment to think about who you are posting for. 

Sometimes when we post we automatically play to the “haters” and edit ourselves, 

cutting ourselves short. Let's do this differently NOW. 

  

I would like to introduce you to the TRIAD, your new audience. These three archetypes 

are the new audience you will be addressing with each of your posts in Artists Days. Let 

these three people skip the line and block the haters as they rush to see you in the front 

row as you take center stage. Here they are: 

  

1. The Artist of your dreams: 

Who is the ideal artist you want to become? What do they do? What makes them 

unstoppable? How do they stand? Become that and address your work from this point 

of view. Speak and promote yourself from their shoes; YOUR new shoes. Make this 

more amusing than intimidating by imagining this person as yourself with the cliché 

French beret. 

  

2. The Relentless Cheerleader: 

Think back to that one friend in grade school or your aunt who always cheered you on. 

Nothing you did was ever doubted or questioned. If it was up to them it would have 

been all gold star stickers for you. If you never met one of these people, become one for 

someone else, then look for them in movies or books. Know that they are always there 

pointing out your wins, never sweating your misses. Acknowledge and address them 

when creating content. Feel safe looking at them straight in the eye. 

  

3. The Abundant Consumer aka Rich Bitch Friend: 

Do you realize that money is just printed paper? This means that we as creators, we too 

can create value on the fly. Some people know this more than others. Think of those 

people, there are more than one, who consume + consume, buy + buy without breaking 

a sweat. Yes they exist, think of characters you might have seen on television, movies 

or books. Price, package and sell keeping them in mind. They are your friend and want 

two of everything you have. 

 

When you combine these three archetypes and make them your primary audience, you 

talk about yourself with purpose, joy and confidence. Never play to the haters. Know 

that just like there are haters there will always be your triad! 

  



 

Staple Postings   

Gather multiple images that explore each of the listed themes. Watch the introduction 

video for clarity and we will be discussing them in depth during our sessions. 

  

1. Selfies: Tale agency of your self-image and put yourself forward as the artist you 

want to be now. 

  

2. Favorite Work of Art: Point out your magnum opuses. Curate your own body of work 

and share it, over and over. 

  

3. Tools: These are part and parcel of a studio practice and practice is how you become 

a master. Share this aspect of your studio. 

  

4. Process: To you your practice is second nature, to an outsider it is an act of magic. 

Share your process, the good and the ugly that goes into your craft. 

  

5. Offering / Sale: Take inventory of your work and show people how to support you, 

how to buy into your practice. 

  

6. Context: What conversations do you want your work to contribute and form part of? 

  

7. Personal: Share what gives your work humanity. Where are you from, what are your 

hopes and dreams? You choose what you want to share, know there is someone who 

looks like you, who feels like you, seeking reflection and validation. Your work can offer 

that. 

 

  



 

Two Core Concepts  

  

1. Consistency: Creating the perfect post means nothing if you only do it once. 

Commit to crafting and posting once or several times a week, you choose. 

Deliberately commit to posting for the next four weeks. This is how you will see 

results and achieve your goals. 

  

2. Underdog: Unlike any other occupation, being an artist comes with a multitudes 

of preconceived notions supported by myth and romanticized notion of what 

makes a real artist.  While we might come from darkness or be part of historically 

marginalized groups, in order to successfully come from a place of power we 

must embody this feeling of “Wholeness” body and soul, if only with our 

imagination to begin. 

 

Call to Action +Homework 
As you craft your postings ask yourself and let this question be your guide: 

  

What does it look like when I show up from a place of power? 

  

Create an artist selfie to re-introduce yourself to your community. Craft an image from a 

place of power. Embody your ideal artist self, knowing you are being cheered on and 

fully supported. Remember that someone is looking for the work you make, to buy, to 

love and as a reflection to see themselves clearer. 

  

*Have fun with this. Think about some of the portraits / selfies of your favorite artists, 

writers, and even family members.     

  

Due date: Saturday March 12th during our Zoom. 

  



 

WEEK ONE  

  

Dearest Artist,   

This is your prompt map for week one. Please commit to do the prompt labeled 

“Homework”. Take a look and explore the different images and how each artist 

individually approached their posts. We will go over each prompt in our first zoom this 

coming Saturday. Feel free to start posting from the prompts or wait and craft your post 

with the group. Have fun! 

 

 

• SAT March 12 SELFIE: INTRODUCE YOURSELF  

 

• SUN MARCH 13 ART: Favorite of your prior work  

 

• MON March 14 TOOLS: Show your hands/ making  

 

• TUE March 15PROCESS: Unfinished work similar to Sunday's post  

 

• WED March 16 OFFERING / SALE: Share something you are selling 

 

• THUR March 17 CONTEXT: Share meaningful places that inspire you 

 

• FRI March 18 STUDIO PORN: Share your creative space  

 

Remember to tag your post: #ARTISTDAYS  

Have FUN! 
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